FASH625: SUSTAINABLE FASHION BUSINESS
 
Local Market and Consumer Analysis
 
Directions
 
Utilizing the resources/websites/guidance provided in class, prepare typed answers for each of the following questions. Other than the tables, be sure to prepare your answers in complete, grammatically correct sentences. When finished, upload this document to Canvas.
 
Questions

Complete the following table:

	Demographic Profile of Manhattan

	Variable
	Number
	Percentage

	Population

	
	Total
	51,400
	n/a

	
	Male
	28,156
	

	
	Female
	26,131
	

	Age Distribution

	
	< 5
	2,255
	4.2%

	
	5-9
	2,032
	3.7%

	
	10-14
	2,349
	4.3%

	
	15-19
	7,036
	13%

	
	20-24
	13,982
	25.8%

	
	25-29
	4,534
	8.4%

	
	30-34
	3,640
	6.7%

	
	35-39
	3,177
	5.9%

	
	40-44
	2,248
	4.1%

	
	45-49
	2,012
	3.7%

	Employment Status

	
	Population 16 year and over 
	47,206
	n/a

	
	Age

	
	16-19
	6,591
	36.3%

	
	20-24
	13,982
	69.4%

	
	25-29
	4,534
	71.5%

	
	30-34
	3,640
	80.5%

	
	35-44
	5,425
	85.4%

	
	45-54
	3,909
	79.8%

	
	55-59
	1,913
	75%

	
	60-64
	2,104
	61.2%

	
	65-74
	3,121
	32%

	
	75 and over
	1,987
	10.6%

	Household Income

	
	Total households
	21,428
	n/a

	
	Less than $10,000
	1,835
	8.6%

	
	$10,000-$14,999
	1,136
	5.3%

	
	$15,000-$34,999
	2,499
	11.7%

	
	$35,000-$49,999
	2,420
	11.3 %

	
	$50,000-74,999
	3,994
	18.6%

	
	$75,000-$99,999
	2,399
	11.2%

	
	$100,000-$149,999
	2,702
	12.6%

	
	$150,000 to $199,999
	1,200
	5.6%

	
	$200,000 or more 
	1,424
	6.6%

	
	Mean household income
	78,054
	n/a

	Education Attainment

	
	Population 25 years and older
	26,633
	n/a

	
	Less than 9th grade
	508
	1.9%

	
	9th to 12 grade, no diploma
	758
	2.8%

	
	High school graduate
	3,628
	13.6%

	
	Some college, no degree
	5,805
	21.8%

	
	Associate’s degree
	1,917
	7.2%

	
	Bachelor’s degree
	7,355
	27.6%

	
	Graduate degree
	6,662
	25%

	Race and Ethnicity 

	Total:
	54,100
	

	Hispanic or Latino
	4,980
	

	Not Hispanic or Latino
	49,120
	

	
	
	

	School Enrollment

	3 years and over in school
	24,424
	

	Enrolled in college or graduate school
	18,069
	74%

	Households and Families

	Total Households
	21,428
	

	Total families
	9,684
	

	Households with children under 18
	4,336
	



Digest and critically think about the demographic profile of Manhattan and answer the following questions:
· What have you learned about the people who live in this Manhattan?
I learned that my original idea for my business pitch needs tweaked on my target market after looking at these statistics. 

· What are the implications of this demographic profile for fashion retailers in Manhattan?
That a mass majority of the percentages are students or people attend college here. That can impact what kind of target market a retailer has. Another implication is the 
What companies/organizations are the largest employers in the region? What industries do these companies represent?
Kansas State University is the largest company to work for that is in the education field. The second rank is Steel & Pipe Supply Co inc which manufacturers steel products. CivicPlus is a software platform that offers website solutions and works with local government. Fourth is the Seaton Publishing which includes the Mercury newspaper. Farm Bureau and the U.S. Army is also a part of large employers in this region.
What are the primary retail shopping areas in Manhattan?
Primary retail shopping areas are Poyntz where the business district and mall are, outlet mall next to the mall, and Westloop area. 
What are five attractions of interest in Manhattan?
Five attractions in Manhattan are; Bill Snyder Family stadium, Pillsbury Crossing, Kansas state Gardens, Tuttle Creek Park, and Liquid Art Winery. Another good attraction is top of the world and Manhattan hill.
What are three annual festivals/events in Manhattan?
Festival of Lights, Bill Snyder Highway Half, and Arts in the park are three annual events that take place every year. They also have third Thursdays. 
What are three additional characteristics/features/etc. that you have learned about Manhattan?
Three new things that I have learned is their race and ethnicity segment, school enrollment and number of households and families. I expected there to be more families in Manhattan than the number from the census. I also was unaware about the race and ethnicity statistic. I thought there would be more diversify. 
Digest and critically think about the non-demographic information you have learned about Manhattan. What have you learned about Manhattan that you think is important for a new fashion retail business to know? Why? 

One thing that I learned about that I find to be useful information is school enrollment. It factors into what our economy needs or not. It made me question if we need more children specific stores? Another reasoning is to know what demographic would mainly be purchasing the goods and the target market I should choose. 

Complete the following table:
	Geographic Profile of Manhattan Metro Area

	Community
	Top 5 Claritas Segments
	Important Characteristics

	Manhattan

	66502
	48 Generation Web
	Low income, income $23,895, ages 25-44, renters, younger family mix

	
	50 Metro Grads 
	Lower midscale income, income $30,240, ages <55, Middle age, mostly without kids 

	
	11 Fast-Track Families
	Wealthy middle age of 35-44, management or professional careers,  family mix

	
	26 Home Sweet Home
	Upper midscale older without kids, ages 55+, $75,485 income mostly owners 

	
	64 Family Thrifts
	Low-income middle age, mostly without kids 

	66503
	48 generation web 
	Age range: 25-44, low income, renters, high school education

	
	13 upward bound 
	Ages 35-44, upscale income, mix homeownership, graduate plus 

	
	22 Middleburg managers 
	Age <55, wealthy income, homeowners, graduate plus 

	
	10 executive suites
	Age 35-54, upscale income, homeowners, graduate plus

	
	 14 kids, and cul-de-sacs
	Ages <55, upscale income, homeowners, graduate plus 

	Wamego

	66547
	48 Generation web
	Low income, Median income: $23,895, Renters, Service Mix employment style, Ages 25-44, family mix 

	
	50 metro grads
	Below avg income, median income $30,240, ages <55, mix of employment levels, mostly without kids 

	
	11 Fast-track families
	wealthy, median income: $121,899, rural, mostly owners, employment:  management and professional 

	
	26 home sweet home
	Upper midscale, median income: $75,485, age 55+, without kids, mostly owners, education is college graduate 

	
	64 family thrifts 
	Low income, median income: 9,999, ages <55, renters

	Saint George

	66535
	11 fast-track families
	Ages 35-54, wealthy, homeowners, college graduate

	
	44 country strong
	Ages <55, midscale income, mix homeownership, highschooler 

	
	18 mayberry-ville
	Age s65+, upscale income, homeowners, graduate plus 

	
	65 young and rustic
	Age <55, low income, mostly renters, high school

	
	55 red, white and blue 
	Age <55, downscale income, mix homeowners high school education 

	Ogden

	66517
	65 young & rustic 
	Low income, rural, income $13,471, ages <55, mostly renters, family mix 

	
	44 country strong
	Midscale, income $44,322, age <55, family mix, mix of ownership 

	
	51 campers and camo
	Lower midscale, income: $30,428, <55, homeowners, town urbanicity 

	
	27 big sky families 
	Upscale, income: $99,932, ages 35-54, mostly with kids, mostly owners, management/professional careers

	
	60 smalltown collegiates 
	Lower midscale, income: $27,251, ages 25-44, renters, family mix, service mix employment

	Ft. Riley

	66442
	60 small town collegiates
	Age:25-44, lower midscale income, renters, high school education

	
	68 bedrock America
	Ages 25-44, low income, mostly renters, high school education

	
	29 white picket fences
	Ages <55, upper midscale, mix homeownership, college graduate

	
	39 kid country, USA
	Ages 25-44, upper midscale income, mix homeowner, some in college

	
	15 new homeschoolers
	Ages 35-54, wealthy, mostly owners, graduate plus 

	Junction City

	66441
	29 white picket fences
	Upper midscale, $72,995, ages <55, family mix, mix of homeownership

	
	48 generation web
	Low income, median income $23895, ages 25-44, renters, family mix 

	
	60 small town collegiates
	Lower midscale, income: $27,251, family mix, renters

	
	68 bedrock America
	Low income, income: $9,999, ages 25-44, mostly renters, mostly without kids

	
	25 up and comers 
	Upper midscale, income: $83,000, ages 25-44, management/professional jobs, family mix 

	Riley

	66531
	44 country strong
	Age <55, midscale income, mix homeowner, high school

	
	27 big sky families
	Ages 35-54, upscale income, mostly homeowner, college graduate

	
	55 red, white and blue
	Ages <55, downscale income, mix homeownership, high school education

	
	28 country casuals
	Ages 55+, upscale income, homeowners, some college

	
	65 young and rustic 
	Ages <55, low income, mostly renters, high school education

	Clay Center

	67432
	57 back country folks 
	Ages 55+, downscale income, mix homeownership, high school education

	
	55 red, white and blue 
	Ages <55, downscale income, mix homeownership, high school education

	
	46 heart landers
	Ages 55+, lower midscale income, mostly owners, some college

	
	44 country strong 
	Ages <55, midscale income, mix homeowner, high school

	
	
	



Reflect on the information in the above table.
· What segment(s) is/are the most common between the zip codes?

The two segments that were identical were Manhattan 66502 and Wamego 66547. These two zip codes have both low income and wealthy income citizens. It seemed like there was an equivalent in income statuses as well as homeownership. 

· Compare and contrast the segments of 66502 with the segments of 66503.
The difference between the two zip codes is that 66503 consists of more upper class or income than 66502. The majority in 66503 are homeowners and in 66502, the majority are renters. The comparison they share are having a mix of family style homes or has kids. 

· Compare and contrast the profile of Manhattan with the segments of the surrounding communities.
One thing that compares is that there are a lot of graduate plus or college education in the surrounding areas. This can be assumed because of the number of high schools and colleges in the areas. A lot of professors live in Manhattan or outskirts of Manhattan. The difference is that Manhattan is the only area that had the segment 22 Middleburg managers which consists of Age <55, wealthy income, homeowners, graduate plus. 


· What are the implications of this information for fashion retailers?
It would not be smart for me to have a very expensive luxury store in any of these surrounding areas. The price range would have to be affordable and reasonable for both demographics of low income and wealthy. My reasoning for this is that there are a lot of wealthy and a lot of low-income people in Manhattan. Even with the wealthy, most of them like to save more than spend. Even though they have the money, most want bargains or to get a bang out of their buck. Not all are like that, but the majority are. 
